
E-commerce Dynamics

Cultural Effects on Shopper Behavior

Utilizing the power of Quals.ai, an AI-powered qualitative research tool, we
conducted 100+ in-depth interviews with online shoppers from Spain, Egypt,
Poland and Turkey. Our research aimed to uncover the key factors and cultural
nuances shaping online shopping.



Consumers across all regions prioritize trust in
platform selection, but the basis of trust varies. In
Turkey, consumers rely heavily on past positive
experiences. In Spain, trust is derived from brand
recognition and secure transactions. Polish
consumers emphasize reliability and the absence
of negative past experiences.

"If I am satisfied with the platform I use, I rarely change it" (Female, 46,
Turkey).

"I trust Amazon because of its good reputation"
(Female, 33, Spain).

"I always choose well-known platforms"
(Female, 37, Poland).



While discounts and promotions are universally
appealing, their impact varies. Turkish consumers
are highly motivated by discounts that change
purchase decisions. In Egypt, discounts are seen
as a primary reason to explore multiple
platforms. In Poland, promotions attract
consumers but are not as decisive.

"Discounts definitely change my decisions" (Female, 46, Turkey).

"Searching for discounts is my priority" (Female, 29, Egypt).

"I rarely make impulsive purchases due to promotions" (Male, 33, Poland).



Convenience is a critical factor driving online
shopping, as consumers seek hassle-free
experiences from the comfort of their homes.
Platforms that excel in user-friendliness and offer
extensive product ranges stand out, catering to
the modern consumer's preference for efficiency.



Fast delivery options enhance consumer
satisfaction and loyalty, with many prioritizing
platforms that offer expedited shipping. The
ability to receive purchases quickly can be a
decisive factor in platform preference, affecting
overall shopping satisfaction.



Reviews are essential to all regions but
influence varies. Turkish and Egyptian
consumers rely heavily on reviews for purchase
assurance. Spaniards use reviews as a final
check , while Polish consumers weigh reviews
heavily in decision-making.



Online window shopping offers consumers the
chance to explore products without immediate
purchase intent, often leading to future sales.
This behavior reflects a strategic approach to
evaluating options and benefits, enhancing
consumer engagement with platforms.



Emotional factors such as excitement,
satisfaction, and the thrill of finding a good deal
significantly impact online shopping behaviors.
Consumers often derive joy and fulfillment from
engaging with platforms that align with their
emotional expectations.



"I feel happier when there's a discount"
(Female, 46, Turkey).

"Shopping adds to my mental comfort"
(Female, 25, Egypt).

"I feel curiosity and a desire to shop" (Female,
20, Poland).



Loyalty to specific platforms is often driven by
consistent positive experiences, reliable
service, and effective customer support.
Repeat purchases are a testament to consumer
satisfaction and trust in the platform's
capability to meet expectations.



"If I'm satisfied with the platform I use, I rarely
change it" (Female, 29, Turkey).

"Previous experiences cement my loyalty"
(Female, 22, Egypt).

"The speed of delivery can be a deciding
factor" (Female, 39, Spain).



Changes in platform preference can be triggered
by negative experiences or better offers
elsewhere. Consumers are willing to switch
platforms for improved service, product
availability, or superior deals, highlighting the
dynamic nature of consumer loyalty.



"I might switch if the prices are better
elsewhere" (Female, 31, Turkey).

"Negative experiences may prompt me to
change" (Female, 34, Egypt).

"I check prices on other platforms" (Male, 36,
Poland).



This comparative analysis highlights the diverse
yet overlapping factors influencing e-commerce
platform preferences globally. Trust,
convenience, and emotional engagement remain
central across regions, with unique nuances in
each market. Understanding these variations
allows businesses to tailor strategies that align
with consumer expectations, ensuring
competitiveness and satisfaction in the e-
commerce domain.


